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ABSTRAK 

Julia Isyan Permata. NIM 18050101054. "Strategi Pengembangan 

Industri Fashion Syariah Di Kota Kendari". Melalui bimbingan 

Dr. HJ. Ummi Kalsum M.ag dan Kiki Novita. ME. 

Penelitian ini membahas tentang Perkembangan dan strategi 

industri fashion syariah di Kota Kendari. Tujuan dari penelitian ini 

adalah untuk mengetahui 1) Perkembangan Industri Fashion Syariah di 

Kota Kendari 2) Strategi Pengembangan Usaha Fashion Syariah di 

Kota Kendari. Penelitian ini menggunakan jenis penelitian kualitatif 

dengan metode penelitian lapangan (field research). Adapun 

pendekatan yang digunakan dalam penelitian ini adalah deskriptif 

dengan metode pengumpulan data melalui observasi, wawancara, dan 

dokumentasi. Hasil penelitian ini menunjukkan Perkembangan fashion 

syariah di Kota Kendari ditinjau dari kedua toko fashion, yakni Youtfit 

Kendari dan Rumah Hijab Syabana dapat dikatakan baik, Hal ini 

dikarenakan dari segi pendapatan yang begitu meningkat yang berlaku 

pada toko Youtfit, namun tidak pada Rumah Hijab Syabana, karena 

beberapa faktor tertentu yang menyebabkan Rumah Hijab Syabana 

mengalami penurunan. Namun, secara keseluruhan baik Youtfit 

maupun Rumah Hijab Syabana tidak begitu mempengaruhi minat 

pelanggan terhadap produk mereka karena jumlah pelanggan dari kedua 
toko tersebut masih tergolong stabil dan tetap, meskipun permintaan 

terhadap barang naik turun. Di sisi lain, produk yang dihasilkan oleh 

kedua toko tersebut juga masing-masing memiliki ciri khas yang 

membuat pelanggan untuk tetap ada dan bertahan membeli produk 

barang yang dimiliki keduanya, terlebih lagi target pelanggan yang 

menjadi sasaran toko keduanya sangat berbeda 

 

Kata Kunci : Perkembangan, Strategi, Fashion Syariah 
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ABSTRACT 

Julia Isyan Permata. NIM 18050101054. "Develoment Strategy of 

the Sharia Fashion Industry in Kendari City”. Through the 

guidance of Dr. HJ. Ummi Kalsum M.ag and Kiki Novita. ME. 

This study discusses the development and strategy of the sharia 

fashion industry in Kendari City. The purpose of this study was to find 

out 1) Development of the Sharia Fashion Industry in Kendari City 2) 

Development Strategy for the Sharia Fashion Business in Kendari City. 

This study uses a type of qualitative research with field research 

methods (field research). The approach used in this research is 

descriptive with data collection methods through observation, 

interviews, and documentation. The results of this study indicate that 

the development of sharia fashion in Kendari City in terms of the two 

fashion stores, namely Youtfit Kendari and Rumah Hijab Syabana, can 

be said to be good. certain factors caused the Syabana Hijab House to 

decline. However, as a whole, both Youtfit and Rumah Hijab Syabana 

did not significantly affect customer interest in their products because 

the number of customers from the two stores was still relatively stable 

and constant, even though the demand for goods fluctuated. On the 

other hand, the products produced by the two stores each have their 

own characteristics that make customers stay there and keep buying the 

goods that are owned by both stores, moreover the target customers 

who are the targets of the two stores are very different.  

  

Keywords : Develoment, Strategy , Sharia Fashion  



 D A F T A R  I S I   x | 

 

 

DAFTAR ISI 

 

HALAMAN SAMPUL  .......................................................................... i 

PENGESAHAN SKRIPSI  ................................................................... ii 

PERNYATAAN ORISINALITAS ...................................................... iii 

PERSETUJUAN PUBLIKASI ............................................................ iv 

KATA PENGANTAR  .......................................................................... v 

ABSTRAK ........................................................................................... viii 

ABSTRACT .......................................................................................... ix 

DAFTAR ISI  ......................................................................................... x 

BAB I PENDAHULUAN 

1.1.  Latar Belakang Masalah ............................................................. 1 

1.2.  Fokus Penelitian ......................................................................... 7 

1.3.  Rumusan Masalah ...................................................................... 7 

1.4.  Tujuan Penelitian ........................................................................ 7 

1.5.  Manfaat Penelitian ...................................................................... 8 

1.6.  Definisi Operasional ................................................................... 8 

1.7.  Sistematika Pembahasan .......................................................... 10 

BAB II TINJAUAN PUSTAKA 

2.1. Penelitian Terdahulu yang Relevan ........................................... 12 

2.2. Landasan Teori .......................................................................... 17 

2.2.1. Pengembangan ................................................................. 17 

2.2.2. Strategi  ............................................................................ 21 

2.2.3. Industri ............................................................................. 31 

2.2.4. Fashion Syariah ............................................................... 35 

2.2.5. Pemasaran ........................................................................ 39 

2.3. Kerangka Fikir ........................................................................... 42 

BAB III METODOLOGI PENELITIAN 

3.1. Jenis dan Pendekatan Penelitian ................................................ 44 

3.2. Tempat dan Waktu Penelitian.................................................... 45 

3.3. Sumber Data  ............................................................................. 45 

3.4. Teknik Pengumpulan Data ........................................................ 46 

3.5. Teknik Analisis Data ................................................................. 48 

3.6. Teknik Pemeriksaan Keabsahan Data ....................................... 49 



D A F T A R  I S I  | xi 

 

 

BAB IV HASIL DAN PEMBAHASAN  

4.1. Gambaran Umum Tempat Penelitian ........................................ 51 

4.1.1. Youtfit Kendari ................................................................ 51 

4.1.2. Rumah Hijab Syabana ..................................................... 52 

4.2. Hasil Penelitian .......................................................................... 53 

4.2.1.  Pengembangan Industri Fashion Syariah di 

Kota Kendari .................................................................. 53 

4.2.2.  Strategi Pengembangan Industri Fashion 

Syariah di Kota Kendari ................................................ 68 

4.3. Pembahasan Penelitian .............................................................. 73 

4.3.1.  Pengembangan Industri Fashion Syariah di 

Kota Kendari .................................................................. 73 

4.3.2.  Strategi Pengembangan Industri Fashion 

Syariah di Kota Kendari ................................................ 83 

BAB V PENUTUP 

5.1. Kesimpulan  ............................................................................... 93 

5.2. Saran  ......................................................................................... 95 

DAFTAR PUSTAKA .......................................................................... 96 

LAMPIRAN ....................................................................................... 101 

 
 


