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ABSTRAK 

Elma Wulandari, NIM: 2021050102106. Pengaruh Strategi 

Pemasaran dan Manajemen SDM Terhadap Kinerja Pembiayaan 

Gadai Emas pada BSI (BSI KC A Silondae 1). Melalui pembimbing 

I Dr. Hj. Ummi Kalsum M.Ag dan Pembimbing II Lily Ulfia SE., 

ME. Program studi perbankan syariah 2024. 

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh 

strategi pemasaran dan manajemen sumber daya manusia (SDM) 

terhadap kinerja pembiayaan gadai emas di BSI KC A Silondae 1. 

Penelitian ini menggunakan metode kuantitatif dengan teknik 

pengumpulan data melalui kuesioner yang disebarkan kepada 35 

responden yang merupakan pegawai BSI KC A Silondae 1. Data yang 

diperoleh diolah menggunakan program SPSS 20 untuk melakukan uji 

validitas, reliabilitas, serta analisis regresi linear berganda. Hasil 

penelitian menunjukkan bahwa variabel strategi pemasaran (X1) dan 

manajemen SDM (X2) berpengaruh secara signifikan terhadap kinerja 

pembiayaan gadai emas (Y) baik secara simultan maupun parsial. 

Variabel strategi pemasaran berpengaruh signifikan terhadap kinerja 

pembiayaan. Hal tersebut dapat dilihat dari nilai t startistik yang 

nilainya adalah 2.748 dengan signifikan 0.001. Begitu pula pada 

variabel manajemen SDM berpengaruh secara signifikan terhadap 

kinerja pembiayaan dapat dilihat dari uji t statistik yang nilainya adalah 

4.188 dengan signifikan 0.000. Variabel strategi pemasaran dan 

manajemen SDM bersama-sama berpengaruh terhadap kinerja 

pembiayaan gadai emas. Hal tersebut dapat dilihat dari nilai f statistik 

yang nilainya 16.394 dengan signifikansi 0.000. 

Kata kunci :  Emas, Strategi Pemasaran, Manajemen SDM,  Kinerja 

Pembiayaan 
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ABSTRACK 

 Elma Wulandari, NIM: 2021050102106. The Influence of Marketing 

Strategy and HR Management on the Performance of Gold Pawn 

Financing at BSI (BSI KC A Silondae 1). Through Supervisor I Dr. 

Hj. Ummi Kalsum M.Ag and Supervisor II Lily Ulfia SE., ME. 

Islamic banking study program 2024. 

This study aims to examine and analyze the influence of marketing 

strategy and human resource management (HRM) on the performance 

of gold pawn financing at BSI KC A Silondae 1. A quantitative method 

was used, with data collected through questionnaires distributed to 35 

respondents, all of whom were employees of BSI KC A Silondae 1. The 

data were analyzed using SPSS 20 software with validity tests, 

reliability tests, and multiple linear regression analysis. The results 

show that both marketing strategy (X1) and HRM (X2) have a 

significant influence on the performance of gold pawn financing (Y), 

both simultaneously and partially. The marketing strategy variable 

significantly affects financing performance, as indicated by a t-statistic 

value of 2.748 with a significance level of 0.001. Likewise, the HRM 

variable has a significant effect, with a t-statistic value of 4.188 and a 

significance level of 0.000. Simultaneously, marketing strategy and 

HRM together significantly influence the performance of gold pawn 

financing, shown by an F-statistic value of 16.394 and a significance 

level of 0.000. 

Keywords:  Gold, Marketing Strategy, Human Resource Management, 

Financing Performance 

  



xii | D A F T A R  I S I  

 

 

DAFTAR ISI 

HALAMAN JUDUL .......................................................................... ii 

HALAMAN PENGESAHAN SKRIPSI .......................................... iii 

HALAMAN PERSETUJUAN .......................................................... iv 

PERNYATAAN ORISINALITAS  ..................................................... v 

PERSETUJUAN PUBLIKASI SKRIPSI  ....................................... vi 

KATA PENGANTAR ....................................................................... vii 

ABSTRAK ............................................................................................ x 

ABSTRACK ....................................................................................... xi 

DAFTAR ISI ..................................................................................... xii 

DAFTAR TABEL ............................................................................ xiv 

DAFTAR GAMBAR  ........................................................................ xv 

BAB I PENDAHULUAN .................................................................... 1 

1.1. Latar Belakang Masalah ................................................................. 1 

1.2. Batasan Masalah ............................................................................. 5 

1.3. Rumusan Masalah .......................................................................... 6 

1.4. Tujuan Penelitian ............................................................................ 6 

1.5. Manfaat Penelitian .......................................................................... 6 

1.6. Definisi Operasional Variabel ........................................................ 8 

BAB II KAJIAN TEORI .................................................................. 10 

2.1. Penelitian Terdahulu Yang Relevan  ............................................. 10 

2.2. Teori Strategi Pemasaran  ............................................................. 15 

2.3. Teori Manajemen Sumber Daya Manusia  ................................... 22 

2.4. Teori Kinerja Pembiayaan  ........................................................... 32 



D A F T A R  I S I  | xiii 

 

 

2.5. Grand Theory  .............................................................................. 44 

2.6. Desain Penelitian  ......................................................................... 46 

2.7. Hipotesis Penelitian ...................................................................... 46 

BAB III METODE PENELITIAN .................................................. 48 

3.1. Jenis Peneltian .............................................................................. 48 

3.2. Waktu dan Tempat Penelitian ....................................................... 48 

3.3. Unit Analisis ................................................................................. 48 

3.4. Populasi dan Sampel .................................................................... 49 

3.5. Variabel Penelitian ........................................................................ 50 

3.6. Teknik Pengumpulan dan Sumber Data ....................................... 51 

3.7. Teknik Pengolahan Data ............................................................... 54 

3.8. Teknik Analisis Data .................................................................... 55 

BAB IV HASIL DAN PEMBAHASAN ........................................... 62 

4.1. Gambaran Umum Lokasi Penelitian ............................................ 62 

4.2. Deskriptif Data  ............................................................................ 66 

4.3. Analisis Data  ............................................................................... 66 

4.4. Uji Asumsi Klasik  ....................................................................... 70 

4.5. Analisis Regresi Linear Berganda  ............................................... 74 

4.6. Uji Hipotesis  ................................................................................ 76 

4.7. Pembahasan Hasil Penelitian  ...................................................... 79 

BAB V PENUTUP ............................................................................. 90 

5.1. Kesimpulan ................................................................................... 90 

5.2. Saran  ............................................................................................ 91 

DAFTAR PUSTAKA ......................................................................... 92 

LAMPIRAN ....................................................................................... 95 



xiv | D A F T A R  T A B E L  

 

 

DAFTAR TABEL 

No Nama Halaman 

3.1 Alternatif Jawaban Skala Liker  ............................................ 53 

4.1 Responden  ............................................................................ 66 

4.2 Hasil Uji Validitas X1  .......................................................... 67 

4.3 Hasil Uji Validitas X2  .......................................................... 67 

4.4 Hasil Uji Validitas Y  ............................................................. 68 

4.5 Reliability Statistic X1 .......................................................... 69 

4.6 Reliability Statictic X2  ......................................................... 69 

4.7 Reliability Statistic Y  ........................................................... 70 

4.8  Hasil Uji Normalitas  ............................................................ 71 

4.9 Hasil Uji Multikolinearitas  ................................................... 72 

4.10 Hasil Uji Heteroskedastisitas ................................................ 73 

4.11  Hasil Uji Regresi Linear Berganda  ...................................... 74 

4.12 Hasil Uji Secara Simultan (Uji F)  ........................................ 76 

4.13 Hasil Uji Secara Parsial (Uji T)  ........................................... 77 

4.14 Hasil Uji Koefisien Determinan R
2
  ...................................... 79 

 

 

 

 

 

 



D A F T A R  G A M B A R  | xv 

 

 

DAFTAR GAMBAR 

No Nama Halaman 

2.1  Desain Penelitian  .................................................................. 46 

4.1 Struktur Organisasi BSI KC A Silondae 1 ............................ 65 

 


