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ABSTRAK 

Muhammad Saiful. NIM 19050101042. “Pengaruh Harga, Kualitas 

Pelayanan Dan Promosi Terhadap Kepuasan Konsumen Pada 

Ojek Online Maxim (Studi Kasus Pada Mahasiswa Iain Kendari)” 

dibimbing oleh Dr. Wahyuddin Maguni SE, M.Si, dan Alwahidin 

S.Si., M.Sc. Program Studi Ekonomi Syariah, 2023. 

 

Pada tahun 2019 perusahaan transportasi online Maxim hadir di 

kota Kendari dan bersaingan dengan pendahulunya Grab dan Go-jek, 

pada tahun 2022 Maxim telah banyak memiliki mitra driver dan banyak 

konsumen hingga mampu bersaing dengan perusahaan transportasi 

lainnya. Penelitian ini bertujuan untuk menguji apakah harga, kualitas 

pelayanan dan promosi berpengaruh terhadap kepuasan konsumen pada 

ojek online maxim dengan menggunakan metode penelitian kuantitatif. 

Jenis data yang digunakan adalah data primer dan data sekunder 

dengan teknim pengumpulan data menggunakan penyebaran kuesioner. 

Hasil penelitian ini menunjukkan bahwa 1) X1 → X3 : Sig. 2) X2 → X3 : 

Sig. 3) X1→ Y : Sig. 4) X2 → Y : Sig. 5) X3 → Y : Sig. 6) X1 → X3 →Y : Sig. 7) 

X2 → X3→Y : Sig. 

 

Kata Kunci: Harga, Kualitas Pelayanan, Promosi, Kepuasan 

Konsumen, Transportasi. 
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ABSTRACT 

Muhammad Saiful. NIM 19050101042. "The Influence of Price, 

Service Quality and Promotion on Consumer Satisfaction at 

Maxim Online Motorcycle taxis (Case Study of Kendari Iain 

Students)" supervised by Dr. Wahyuddin Maguni SE, M.Si, and 

Alwahidin S.Si., M.Sc. Islamic Economics Study Program, 2023. 

 

In 2019 the online transportation company Maxim is present in 

the city of Kendari and competes with its predecessors Grab and Go-

jek, in 2022 Maxim already has many driver partners and many 

consumers so that they are able to compete with other transportation 

companies. This study aims to test whether price, service quality and 

promotions affect consumer satisfaction in maxim online motorcycle 

taxis using quantitative research methods. The type of data used is 

primary data and secondary data with data collection techniques using 

questionnaires. The results of this study indicate that 1) X1 → X3 : Sig. 2) 

X2 → X3 : Sig. 3) X1→ Y : Sig. 4) X2 → Y : Sig. 5) X3 → Y : Sig. 6) X1 → X3 

→Y : Sig. 7) X2 → X3→Y : Sig. 

 

 

Keywords: Price, Service Quality, Promotion, Consumer Satisfaction, 

Transportation. 

 

  



xi | D A F T A R  I S I  

 

 

 

DAFTAR ISI 

PERSETUJUAN PEMBIMBING ................................................... ii 

PENGESAHAN SKRIPSI ............................................................... iii 

PERNYATAAN ORISINALITAS .................................................. iv 

PERNYATAAN PERSETUJUAN PUBLIKASI ........................... v 

KATA PENGANTAR ...................................................................... vi 

ABSTRAK ......................................................................................... ix 

ABSTRACT ...................................................................................... x 

DAFTAR ISI ..................................................................................... xi 

DAFTAR GAMBAR ........................................................................ xiv 

DAFTAR BAGAN ............................................................................ xv 

DAFTAR TABEL ............................................................................. xi 

BAB I PENDAHULUAN ................................................................. 1 

1.1. Latar Belakang Masalah ......................................................... 1 

1.2. Fokus Penelitian ..................................................................... 8 

1.3. Rumusan Masalah .................................................................. 8 

1.4. Tujuan Penelitian .................................................................... 9 

1.5. Manfaat Penelitian .................................................................. 10 

1.6. Definisi Operasional ............................................................... 11 

1.7. Sistematika Pembahasan ........................................................ 12 

BAB II TINJAUAN PUSTAKA ...................................................... 14 

2.1. Penelitian Terdahulu Yang Relevan ....................................... 14 

2.2. Landasan Teori ....................................................................... 20 

2.2.1. Teori Harga ................................................................ 20 



D A F T A R  I S I  | xii 

 

 

2.2.2. Teori Kualitas Pelayanan............................................ 25 

2.2.3. Teori Promosi ............................................................. 28 

2.2.4. Teori Kepuasan .......................................................... 35 

2.3. Grand Theory ......................................................................... 40 

2.4. Kerangka Pikir ........................................................................ 41 

2.5. Hipotesis ................................................................................. 46 

BAB III METODOLOGI PENELITIAN ...................................... 48 

3.1. Jenis Penelitian ....................................................................... 48 

3.2. Waktu dan Tempat Penelitian ................................................ 48 

3.3. Populasi dan Sampel .............................................................. 48 

3.4. Data dan Sumber Data ............................................................ 50 

3.5. Variabel Peneleitian ............................................................... 51 

3.6. Design Penelitian .................................................................... 52 

3.7. Teknik Pengumpulan Data ..................................................... 54 

3.8. Teknik Analisi Data ............................................................... 56 

3.8.1. Uji Instrumen .............................................................. 56 

3.8.2. Uji Asumsi Klasik ...................................................... 57 

3.8.3. Analisis Linear Berganda ........................................... 61 

3.8.4. Analisis Jalur (Path Analysis)  ................................... 62 

3.8.5. Koefisien Determinan (R
2
)  ........................................ 62 

3.8.6. Uji Hipotesis ............................................................... 63 

BAB IV HASIL DAN PEMBAHASAN .......................................... 65 

4.1.   Profil Respnden ...................................................................... 65 

4.2.   Hasil Analisis Data ................................................................. 73 

4.2.1.   Uji Instrument ............................................................ 73 

4.2.2.   Uji Asumsi Klasik ...................................................... 78 

4.2.3.   Analisis Linear Berganda ........................................... 88 

4.2.4.   Analisis Jalur (Path Analysis)  ................................... 92 

4.2.5.   Koefisien Determinan (R
2
)  ........................................ 94 



xiii | D A F T A R  I S I  

 

 

 

4.2.6.   Uji Hipotesis ............................................................... 96 

4.3. Pembahasan ............................................................................ 102 

4.4. Implikasi Penelitian ................................................................ 133 

4.5. Hasil Design Penelitian .......................................................... 135 

BAB V KESIMPULAN .................................................................... 138 

5.1. Kesimpulan ............................................................................. 138 

5.2. Saran ....................................................................................... 140 

5.3. Rekomendasi .......................................................................... 141 

DAFTAR PUSTAKA ....................................................................... 142 

LAMPIRAN ...................................................................................... 151 

  



D A F T A R  G A M B A R  | xiv 

 

 

DAFTAR GAMBAR 

GAMBAR 4.1 : Uji Normalitas P-Plot .............................................. 81 

GAMBAR 4.2 : Uji Heterokedastisitas Scatterplot ........................... 84 

  



xv | D A F T A R  B A G A N  

 

 

 

DAFTAR BAGAN 

BAGAN 2.1 : Kerangka Pikir ............................................................ 45 

BAGAN 3.1 : Desain Penelitian ........................................................ 52 

BAGAN 3.2 : Hubungan Antar Variabel ........................................... 53 

BAGAN 4.1 : Hasil Hubungan Antar Variabel .................................. 92 

BAGAN 4.2 : Hasil Desain Penelitian ............................................... 135 

  



D A F T A R  T A B E L  | xvi 

 

 

DAFTAR TABEL 

TABEL 4.1  : Pengguna Maxim ...................................................... 65 

TABEL 4.2  : Jenis Kelamin Responden ......................................... 66 

TABEL 4.3  : Jenis Program Studi Responden ............................... 66 

TABEL 4.4  : Lama Menggunakan Maxim ..................................... 68 

TABEL 4.5  : Deskrpisi Responden Variabel Harga ....................... 69 

TABEL 4.6  :  Deskripsi Responden Variabel Kualitas 

Pelayanan ................................................................. 70 

TABEL 4.7  : Deskripsi Responden Variabel Promosi ................... 71 

TABEL 4.8  :  Deskripsi Responden Variabel Kepuasan 

Konsumen ................................................................. 72 

TABEL 4.9  : Hasil Uji Validitas Harga ......................................... 74 

TABEL 4.10  : Hasil Uji Validitas Kualitas Pelayanan .................... 75 

TABEL 4.11  : Hasil Uji Validitas Promosi ...................................... 76 

TABEL 4.12  : Hasil Uji Validitas Kepuasan Konsumen ................. 77 

TABEL 4.13  : Hasil Uji Reliabilitas ................................................ 78 

TABEL 4.14  : Uji Normalitas .......................................................... 80 

TABEL 4.15  : Uji Multikolinearitas................................................. 82 

TABEL 4.16  : Uji Heterokedastisitas Glejser .................................. 85 



xvii | D A F T A R  T A B E L  

 

 

 

TABEL 4.17  : Uji Autokorelasi ....................................................... 87 

TABEL 4.18  :  Dasar Pengambilan Keputusan Uji 

Autokorelasi ............................................................. 87 

TABEL 4.19 : Uji Analisis Linear Berganda ................................... 88 

TABEL 4.20  : Uji Analisis Linear Berganda ................................... 89 

TABEL 4.21  : Uji Koefisien Determinasi R
2
 ................................... 95 

TABEL 4.22  : Uji T (Parsial)  .......................................................... 96 

TABEL 4.23  : Uji T (Parsial)  .......................................................... 98 

TABEL 4.24 : UjI F .......................................................................... 101 

TABEL 4.25  : Uji F .......................................................................... 102 

 


